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Experts consulted

For the completion of this survey, comprising the sections A. Alcohol Consumption, B.
Surveys, C. Alcohol Policies, D. Progress since 2010 on Alcohol Policy Areas and E. Service
Coverage for Substance Use Disorders, you are encouraged to contact and consult additional
experts. These experts could come from the following areas:

A: Person in charge of or involved in alcohol/drug control in the Ministry of Health, Ministry of
Justice or other of your country, or the most senior government official in charge of alcohol
control or alcohol-related conditions, or drug reduction programmes;

The head of a prominent non-governmental organization dedicated to alcohol/drug control;
A health professional (e.g. medical doctor, nurse, pharmacist, social worker, psychologist)
specialized in alcohol-related conditions and conditions due to other substance use;

A faculty member of a public health or other relevant university department;

A police or other law enforcement officer;

A person at the Ministry of Finance, tax agency or statistical office.

A researcher, civil servant, or faculty member with expertise in treatment systems for
substance use disorders and treatment/service coverage.

OmMmo  Ow

For those whom you did consult, please enter the following information accordingly:

Expert 1- Name:

First Name Last Name
Position:
Organization:

Expert 2- Name:

First Name Last Name
Position:
Organization:

Expert 3- Name:

First Name Last Name
Position:
Organization:

Expert4- Name:

First Name Last Name
Position:
Organization:

Expert 5- Name:

First Name Last Name
Position:
Organization:

Comments:
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INSTRUCTIONS:

THIS SURVEY IS TO MONITOR PROGRESS ON 3.5 SUSTAINABLE
DEVELOPMENT GOAL (SDG) HEALTH TARGETS.

PLEASE NOTE THAT DIFFERENT TIME FRAMES ARE ADDRESSED IN THE

QUESTIONS OF THIS SURVEY, AS FOLLOWS:

e SINCE 2016 (THAT IS SINCE THE GLOBAL SURVEY ON ALCOHOL AND
HEALTH 2016)

e SINCE 2010 (THAT IS SINCE THE ADOPTION OF THE GLOBAL STRATEGY
TO REDUCE THE HARMFUL USE OF ALCOHOL IN 2010)

e NO INDICATION WHICH IS TO GIVE A SNAPSHOT OF THE SITUATION AS
IT STANDS IN 2019.

THIS SURVEY IS INTENDED TO ADDRESS NATIONAL DATA AND THE
PERSPECTIVE ON A NATIONAL LEVEL. IN SOME INSTANCES, SPACE IS
PROVIDED TO ALLOW FOR COMMENTS RELATED TO SUB-
NATIONAL/REGIONAL INFORMATION OR SPECIFICITIES OF THE COUNTRY.

3
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Section A: Alcohol consumption

la. Do you have data specifically calculated for recorded adult (15+ years) per
capita consumption of alcohol or recorded all ages per capita consumption of
alcohol in your country at the national level (i.e., for beer, wine, spirits, and
other types of alcoholic beverages separately)?

1 Yes — CONTINUE TO Q1B
0 No — IF NO, do you have any data for sales, production, imports, exports or
taxation of alcohol by volume?

] Yes — IF YES, please provide contact information:
1 No

1b. IF YES, what is the source of these data? Check (v) all that apply.

L1 Government 0 Alcohol industry
L] Customs and excise L] Other, please specify:
[J Research institute

1lc. IF YES, what are the data based on? Check () all that apply.

L1 Sales 0 Export
] Production [0 Taxation
LI Import L] Other, please specify:

1d. IF YES, please enter a website link address where recorded adult (15+ years)
per capita consumption of alcohol or recorded all ages per capita consumption
data at the national level can be accessed.

INSTRUCTIONS:
e |IF NO WEBSITE EXISTS, PLEASE COMPLETE Q2 ON NEXT PAGE.
e OTHERWISE, SKIP TO Q3.
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INSTRUCTIONS:

IF RECORDED ADULT (15+ YEARS) PER CAPITA CONSUMPTION IS NOT AVAILABLE,
BUT THE RECORDED ALL AGES PER CAPITA CONSUMPTION OF ALCOHOL IS
AVAILABLE, ENTER THESE DATA IN COLUMN 2 (ALL AGES PER CAPITA).

5

2.

a. Total

Year

2015
2016
2017
2018

b. Beer:
Average alcohol content: | | | % Type: (e.g. barley, sorghum, etc.)

Year

2015
2016
2017
2018

c. Wine:
Average alcohol content: | | | % Type: (e.g. grape, vermouth, etc.)

Year

2015
2016
2017
2018

d. Spirits:
Average alcohol content: | | | % Type: (e.g. whisky, rum, gin, vodka, etc.)

Year

2015
2016
2017
2018

e. Other alcoholic beverages: Please specify:

Average alcoholcontent: | | |% Type: (e.g. cider, alcopops, etc.)
2015
2016
2017

2018
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Unrecorded alcohol means alcohol which is not taxed and is outside the usual system of

governmental control, such as home or informally produced alcohol (legal or illegal),
smuggled alcohol, surrogate alcohol (which is alcohol not intended for human
consumption), or alcohol obtained through cross-border shopping (which is recorded in a
different jurisdiction).

3a. In the last three years, were there any new estimates on unrecorded alcohol
consumption in your country at the national level, based on empirical survey
data?

O Yes — CONTINUE
O No — SKIP TO Q4A

3b. IF YES, please provide the website link or the complete source reference
where the empirical survey data are displayed.

3c. IFYES, please provide, if available, the estimated unrecorded alcohol per
capita consumption requested below. Please enter data for the estimate most
readily available for your country (i.e., complete i, i, iii, OR iv below).

i. Estimated per capita consumption of unrecorded alcohol in litres.

Please enter the litres of pure alcohol, indicating whether this is for all ages or
15+ years, and the year of the estimate.

| | |LITRES OF PURE ALCOHOL O ALL AGES [ 15+ YEARS

YEAR: 201 |

ii. Estimated per capita consumption of unrecorded alcohol as a
percentage of total alcohol per capita consumption. Please enter the
percentage, indicating whether this is for all ages or 15+ years, and the year
of the estimate.
L | 1% O ALL AGES 0[O 15+ YEARS

YEAR: 201 |

iii. Other, please specify:
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Section B: Surveys

A survey on alcohol consumption includes surveys where alcohol is addressed

specifically as well as those where it is part of a larger or international survey.

4a.

4b.

4c.

ba.

5b.

5c.

Have you conducted any adult surveys on alcohol consumption since 2015?

O Yes, national, please specify the year of the most recent one: 201
O Yes, sub-national, please specify the year of the most recent one: 201 |
O No — SKIP TO Q5A

IF YES, please indicate the age group(s) for which there are survey results
available:

FROM | |YEARSTO| | |YEARS

IF YES, please specify the source by entering the complete source reference.
Please provide a website link, if available, or send an electronic file to gisah@who.int.

Have you conducted any youth surveys on alcohol consumption since 2015?

O Yes, national, please specify the year of the most recent one: 201 |
O Yes, sub-national, please specify the year of the most recent one: 201 |
O No — SKIP TO Q6A

IF YES, please indicate the age group(s) for which there are survey results
available:

FROM | | YEARS TO | YEARS

IF YES, please specify the source by entering the complete source reference.
Please provide a website link, if available, or send an electronic file to gisah@who.int.
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Section C: Alcohol policies

A written national policy on alcohol is an organized set of values, principles and
objectives for reducing the burden attributable to alcohol in a population which is adopted at
the national level.

6a. Since 2016, has a new comprehensive written policy on alcohol been developed?
Check () one response below.

1 Yes, new national policy — CONTINUE

[ Yes, new sub-national policy — CONTINUE

[1 Currently under development — SKIP TO Q6G

[J No, but policy adopted prior to 2016 still in force — SKIP TO Q6D

[J No, but currently revising policy adopted prior to 2016 — SKIP TO Q6D

[] No, policy adopted prior to 2016 was discontinued after 2016 — SKIP TO Q6G
1 No, no alcohol policy in force or under development — SKIP TO Q6G

6b. In which year was the new policy adopted?

201] |

6¢c. Please provide aweb link to the current policy document in force.

6d. Is the written national policy manifested in an overarching alcohol act (legislation
through parliament), which includes several areas, e.g. marketing, licensing,
treatment, road safety, or others?
O Yes O No

6e. Please provide a web link to the current alcohol act in force if not same as 6.c.

6f For the implementation of the written national policy on alcohol, is there a
national action plan?

O Yes 0O No

6g. Atthe national level, is there a government unit or government official
responsible for alcohol policy?

O Yes 0O No

6h. Since 2016, have there been any changes to the allocation of government
resources (financial or human resources) towards the implementation of alcohol
policies at the national level? Check (+) one only.

O a O a a a
Resources Resources Resources Resources Resources Unknown
have have have not have have
decreased decreased changed increased increased

significantly slightly slightly significantly
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Comment/specificities:

INSTRUCTIONS:
IF YOUR COUNTRY HAS A TOTAL BAN ON ALCOHOL, SKIP TO Q23A ON PAGE

18.

OTHERWISE, CONTINUE TO Q7A.

Government monopoly means full or almost complete government control.

Licensing means partial government control where a license is required.

7a.

7b.

If the control for production and sale of alcohol is at the national level, do you
have a government monopoly? Check (v) the appropriate answer for each level and

beverage type below.

Monopoly on import

Monopoly on production

Monopoly on wholesales/distribution
Monopoly on retail sales

Monopoly on export

Comment:

Beer
d Yes O No
[ Yes [ No
U Yes [ No
U Yes I No
d Yes O No

Wine
[ Yes [ No
[J Yes [0 No
I Yes [ No
I Yes [ No
[ Yes [ No

Spirits
d Yes O No
[ Yes [ No
U Yes I No
U Yes I No
d Yes O No

Please comment if there are sub-national/regional variations:

If the control for production and sale of alcohol is at the national level, do you
have licensing? Check () the appropriate answer for each level and beverage type

below.

License for import

License for production

License for wholesales/distribution
License for retail sales

License for export

Beer

d Yes O No
U Yes I No
U Yes [ No
[ Yes [ No
d Yes O No

Wine

d Yes O No
U Yes I No
U Yes [ No
[ Yes [ No
[ Yes O No

Spirits

[ Yes [ No
I Yes [ No
I Yes [ No
[J Yes [0 No
[ Yes [ No

Comment/specificities:

Please comment if there are sub-national/regional variations:
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INSTRUCTIONS:

IF LICENSING OF ALCOHOLIC BEVERAGES AT THE NATIONAL LEVEL FOR
AT LEAST ONE TYPE OF ALCOHOLIC BEVERAGE, CONTINUE TO Q7C.
IF NO LICENSING AT THE NATIONAL LEVEL, SKIP Q7C and GO TO Q8A.

Enforcement for licensing includes four components:

1.
2.

3.
4.

7c.

Administrative monitoring

Enforcement of licensing for alcoholic beverages (including restrictions on days and
hours of sale),

The proportion of licensing infringements that are detected and cited

The severity of those citations.

Since 2016, has enforcement of licensing of alcoholic beverages increased or
decreased? Check (v) the appropriate answer below using the four components of
enforcement described above.

O] ] O] ] ]
1 2 3 4 5
Substantially Somewhat Somewhat Substantially
Unchanged . .
decreased decreased increased increased

Large

: Any decrease in at
decreases in at

. Any increase in Large increases
No changes in any

least one at least one in at least two
least two components of

component of component of  components of
components of enforcement of

enforcement of : . enforcement of enforcement of
enforcement of : licensing of . . . .
: : licensing of ; licensing of licensing of
licensing of . alcoholic : .

; alcoholic alcoholic alcoholic

alcoholic beverages

beverages. beverages. beverages.

beverages.
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Legal age limit means that alcoholic beverages cannot be served/sold to a person under

this age.

On-premise sales means serving for on-site consumption. Examples of on-premise
businesses include cafes, pubs, bars, and restaurants.

Off-premise sales means selling alcohol for take-away. Examples of off-premise
businesses include stores, shops, and supermarkets.

8. What are the legal age limits at the national level, for the following? Enter Age
limit in years or check "None" if there is no age limit.

a. Beer ||| YEARS ||| YEARS
1 None 1 None

b. Wine || YEARS ||| YEARS
L1 None L1 None

C. Spirits ||| YEARS ||| YEARS
1 None 1 None

d. Comment for specificities or sub-national/ regional variations:

9. Please provide information on existing restrictions for the on-premise sales
of beer, wine and spirits at the national level. Check (v) the appropriate answer
for each type of restriction and alcoholic beverage below.

a. Hours of sales (0 Yes [0 No (OYes (ONo [JYes [1No
b. Days of sales O Yes O No OYes ONo [Yes INo
C. Locations of sales O Yes O No OYes ONo [Yes ONo
d. Density of outlets [0 Yes [0 No [(0Yes [ONo [JYes [0No
e. On-premise consumption [ Yes [ No OYes ONo [Yes ONo

Comment/specificities:
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10. Please provide information on existing restrictions for the off-premise sales
of beer, wine and spirits at the national level. Check (v) the appropriate answer
for each type of restriction and alcoholic beverage below.

Beer Wine Spirits
a. Hours of sales O Yes O No (0 Yes [0 No O Yes [ No
b. Days of sales 0 Yes O No O Yes O No O Yes [ No
C. Locations of sales [0 Yes [ No [J Yes [ No 0 Yes O No
d. Density of outlets 0 Yes O No O Yes [ No [0 Yes [0 No
e. Take-away O Yes O No O Yes O No O Yes O No
Comment/specificities:
11. What are the longest hours of retail sales per day in your country at the

national level? Enter the most hours that a retail alcohol outlet is permitted to sell
or serve alcohol in a day (e.g., 24 hours).

a. On-premise outlets: | | HOURS PER DAY
b. Off-premise outlets: | | HOURS PER DAY

Comment/specificities:

Remote ordering of alcohol includes the purchase of alcohol through a virtual outlet for
delivery.

12. Please provide information on existing restrictions for remote ordering of
alcohol. Check (v) the appropriate answer for each type of distance/online selling
and alcoholic beverage below.

Beer Wine Spirits
a. Online selling OYes ONo [OYes CONo [OYes ONo
b. By mail order COYes ONo [OYes ONo [OYes ONo
c. By phone or text message COYes ONo [OYes ONo [OYes ONo

INSTRUCTIONS:
e [FANY YES TO 12A-C, PLEASE CONTINUE TO 12D BELOW.
e OTHERWISE, SKIP TO MARKETING SECTION ON NEXT PAGE.

12
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d. Is the delivery of remotely ordered alcoholic beverages regulated?

Beer Wine Spirits
i. For on-premise licenses OYes ONo [OYes OONo 0OYes ONo
ii. For off-premise licenses OYes OONo [Yes LONo [OYes [No

e. IF ANY YES, how can remotely ordered alcoholic beverages be delivered?
Beer Wine Spirits
i. Onlyinthelicensed stores
or establishments
ii. By apostal or delivery
company
iii. Other, please specify:

OOYes ONo [OYes ONo [OYes O No

0Yes ONo [ Yes ONo [ Yes O No

OYes OONo [ Yes ONo [ Yes O No

f. At the point of delivery, is there a mandatory age control?

] Yes
1 No

Comment/specificities:

13
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Partial statutory restriction means that the restriction applies during a certain time of day

or for a certain place, or to the content of events, programmes, magazines, films, etc.
Voluntary agreement means that the alcoholic beverage industry follows its internal

voluntary rules.

Surrogate advertising means a form or advertising which is used to promote alcohol in the

disguise of another product.

14

13. Please specify the restrictions on alcohol advertising for BEER. Check (v) all
that apply.
Content

a. |Public service/national TV O O O O O O
b. |Commercial/private/cable TV O O Il O O O
c. |National radio O O O O O O
d. |Local radio O O | O O O
e. Print media (newspapers etc.) O O [l O O O
f. Billboards O O | O O O
g. |Points of sale (| a g (| (| a
h. |[Cinema | O | O O |
i. Internet O O | O O O
j- Social media (Facebook etc.) O O Il O O O
k. |Surrogate advertising O O Il O O O
13k. Are the restrictions the same for beer, wine and spirits?

O Yes— SKIP TO Q16

L1 No, the advertising restrictions differ by beverage type — CONTINUE TO

Q14

Comment/specificities:
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14. Please specify the restrictions on alcohol advertising for WINE. Check (v) all
that apply.

Partial statutory Voluntary
Ban restriction or self- None
Time | Place |Content| regulated

Public service/national TV [ O O |

Commercial/private/cable TV

National radio

Local radio

Print media (newspapers etc.)

~lelale|o|w

Billboards

Points of sale

Cinema

o |Q

Internet

j- |Social media (Facebook etc.)

O|g|o|jo|jo|o|jojo|ojgo|o
O goooyo|jo|jo|o|a
o|jg|o|jo|jo|jojojojo|a
o|jg|o|jo|jo|jojojojo|a
g|g|o|jo|jo|jojojojo|a
O|g|o|jo|jo|o|jojo|ojgo|o

k. |Surrogate advertising

15. Please specify the restrictions on alcohol advertising for SPIRITS. Check (v) all
that apply.

Partial statutory Voluntary
Ban restriction or self- None
Time | Place |Content| regulated

Public service/national TV [ O O |

Commercial/private/cable TV

National radio

Local radio

Print media (newspapers etc.)

~le|ale|o|w

Billboards

Points of sale

= (]

Cinema

Internet

J. Social media (Facebook etc.)

O|o|o|jo|jo|ojo|jo|ojo|b
O goooyo|jo|jo|o|a
O|g|o|jo|o|jojo|ojo|o
O|g|o|jo|o|jojo|ojo|o
g|o|o|jo|jo|jojo|ojo|o
O|o|o|jo|jo|ojo|jo|ojo|b

k. |Surrogate advertising
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Industry sponsorship is the act of supporting an event, activity, person or organization
financially or through the provision of products or services.

16. Please specify the restrictions on industry sponsorship. Check (v) all that apply.

Beer Wine Spirits
0 Ban 0 Ban 0 Ban
a. Industry [ Partial statutory O Partial statutory O Partial statutory
sponsorship of restriction restriction restriction
sporting events O Voluntary or self- O Voluntary or self- O Voluntary or self-
regulation regulation regulation
[J No restriction I No restriction I No restriction
0 Ban 0 Ban 0 Ban
b. Industry O Partial statut O Partial statut O Partial statut
sponsorship of artial statutory artial statutory artial statutory
cultural events restriction restriction restriction
. . O Voluntary or self- O Voluntary or self- O Voluntary or self-
like musical . . )
; regulation regulation regulation
concerts [J No restriction I No restriction I No restriction

Comment/specificities:

Marketing includes advertising, product placement, industry sponsorship, sales promotion
(see previous questions) and other marketing communications.

17. Is there an agency responsible for enforcement of marketing regulations?
Please write the name of the institute or organization that is responsible below.
NAME:
18. In which ways are infringements on alcohol marketing restrictions detected?

Check () all that apply.

O Active surveillance by government, NGO, independent body

0 Case-hy-case reporting

0 Comprehensive complaint system

O Police

O Self-regulation by industry

1 Liquor licensing authority

O Government agency approval required prior to the release of marketing materials
(i.e., pre-screening)

O Other, please specify:
O None — SKIP TO Q20

19. How frequently are infringements reported? Check (+) one below.
O O O O O
1 2 3 4 5
Never Rarely Sometl_mes of Often Very Often
Occasionally
- Less than 6 Less than 12 12-24 -
No infringements o o o 25 infringements
infringements infringements infringements
detected or more per year
per year per year per year
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A specific tax on alcoholic beverages is a tax that is either 1) not applied to other goods
(excise tax) or 2) a tax that is applied to alcoholic beverages at a higher rate than other
products.

More general value-added taxes and sales taxes may be applied to a wide range of goods
and services, including alcoholic beverages. Examples of these types of taxes include goods
and services tax and government sales taxes.

INSTRUCTIONS:
e PLEASE CONTACT SOMEONE FROM THE INSTITUTE/MINISTRY OF FINANCE /
TAXATION TO ANSWER THESE QUESTIONS.
e WITH RESPECT TO THE “OTHER” ALCOHOLIC BEVERAGE CATEGORY, PLEASE
ALWAYS GIVE THE SAME ALCOHOLIC BEVERAGE IN THE QUESTIONS BELOW.

20. a. In your country, how are alcoholic beverages taxed at the national level?
Check (v) all that apply.

L] An excise tax on alcoholic beverages
L] Beer
1 Wine
L1 Spirits
L1 Other (most sold alcoholic beverages that are not classified as beer,
wine or spirit); please specify % alcohol by volume | | | % and
name:
1 No excise tax
[0 A general value-added tax (VAT) — Pleasespecify:| | [%
or other sales tax
[0 VAT which is higher for alcoholic =~ — Pleasespecify: | | [%
beverages
1 No VAT or sales tax
[ Alcoholic beverages are not taxed at all - SKIP TO Q21

Please provide a website link, if available, or send an electronic file to gisah@who.int
of the official documentation setting out alcohol tax rates:

Comment for specificities or sub-national/regional variations:

b. IF ANY ALCOHOL EXCISE TAX, what is it based on? Check (v) all that apply.

Beer Wine Spirits Other

i. alcohol volume or weight O Yes O No O Yes O No J Yes O No [ Yes O No
(specific rate)

ii. the total volume of the J Yes O No [ Yes O No 0 Yes [ No U Yes U No
alcoholic beverage (unitary)

iii. the value of the product O Yes [ No O Yes [ No J Yes [ No I Yes [ No
(ad valorem)
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c. Was the applicable alcohol excise tax rate increased since 20167 If yes, by

18

how many percentage points? For example, an increase from 5% to 6% would
be a one percentage point increase. Check () whether your country changed the
alcohol-specific taxes in each year and for each beverage type below.

2016
. ] Yes —
I Beer O No
. . ] Yes —
il. Wine O No
iii.  Spirits Hyes —
) P 0 No

iv.  Other, please specify %
alcohol by volume _ _ % U Yes —
and name: O No

%

%

%

%

2017

I Yes —» _ _

0 No

DYES—>__

] No

DYES—>__

0 No

DYGS—)__

0 No

%

%

%

%

2018

I Yes —» _ _

0 No

DYES—>__

] No

DYES—>__

0 No

DYGS—)__

0 No

d. Is the applicable alcohol excise tax rate regularly increased to keep pace
with inflation, wage increases, or other measures on a periodic basis?

%

%

%

%

Yes No
i. Beer O O
ii. Wine O O
iii. Spirits O Ol
IF YES, please specify % alcohol by
iv. Other O Cd volume || % and name:
21. Do you have a minimum price policy which sets a minimum price level per unit

of pure alcohol OR by volume (e.g. per litre) below which an alcoholic beverage
cannot be sold in your country at the national level?

Beer
Wine
Spirits

o0 T

and name;:

Other, please specify % alcohol by volume _ _

%

e. IF YES, please describe the method that is used to calculate the minimum price:

Yes

oOooad

oooog

f. Please comment if there are sub-national or regional variations:
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22. a. Arethere any specific incentives for the alcohol sector, such as tax rebates
or subsidies for production of alcoholic beverages in your country (e.g.,
locally produced beer like craft beer, wine, or spirits)?

O Yes — CONTINUE
[0 No — SKIP TO Q23A

b. Please describe the incentives for production of alcoholic beverages.

Drink-driving legislation and countermeasures

23. a. Since 2016, did your country change the national maximum legal blood
alcohol concentration (BAC) when driving a vehicle for each of the following
groups? Check () whether each type of maximum legal BAC listed below
changed since 2016. If the maximum legal BAC changed, please enter the old
BAC limit and new BAC limit. Check (") “Not established” under “Old BAC” if you
established the BAC limit for the first time.

O No national maximum legal BAC limit — SKIP TO Q25A

Old BAC New BAC
Change Not
i 0, 0,
since 2016 established 4 &
U Yes —
i. G | lati O . 0 . 9
i. General population O No O0__% 0__%
1 Yes —
i. Y /novice dri O . 9 . 9
ii. Young/novice drivers 0 No 0__% 0__%
[ i ] Yes
iii I;’r_ofessmnal or commercial - O 0. _ % 0. _ %
rivers I No
U Yes —
iv. Mot I O . 9 . 9
iv. Motorcycles O No 0_ % 0__%

23. b. Comment for specificities or sub-national/regional variations:
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Random breath testing means that any driver can be stopped by the police at any time to

test the breath for alcohol consumption.

Sobriety checkpoints mean checkpoints or roadblocks established by the police on public

roadways to control for drink-driving.

24.

24,

25.

() one only.

O

Rarely or poorly enforced

Either of the following:
¢ no legislation in place
¢ no enforcement powers

1 Empirical information
1 Expert opinion

(1 Other, please specify:

O
Limited or occasional
enforcement

Some of the following:

Random breath tests or
sobriety checkpoints are
conducted only
occasionally and/or only in
some locations (e.g., only
in urban areas); or,

Fines or penalty points
are not always applied or
applied only when
violations are reported or
are blatant; or

Penalties are minimal or
lacking for repeat or high-
BAC offenders.

b. What is the basis of this judgment?

All

a. How well are drink-driving restrictions enforced at the national level? Check

O
Widely enforced

of the following:

Random breath tests or
sobriety checkpoints
conducted regularly,
during high-risk periods
(e.g. holiday seasons),
and also in rural and
urban areas; and

Fines are applied to
offenders; and

Penalty points are applied
to offenders; and

Repeat or high-BAC
offenders face a range of
penalties.

Is there a national legal requirement for health warning labels and/or messages
regarding pregnancy, underage drinking, drink-driving, or cancer on alcohol
container/bottle labels or advertisements? If YES, please indicate whether the
health warning messages are legally required on alcohol advertisements,

containers/bottles, or both.

a. Pregnancy

b. Underage drinking
c. Drink-driving

d. Cancer

oooog

Alcohol Containers or
Advertisements bottles
Yes No Yes No Yes
O — O O O O
O — O O O O
O — O O O O
O — O O O ]
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INSTRUCTIONS:
e |F ANY NATIONAL HEALTH WARNING LABELS AND/OR MESSAGES, CONTINUE
TO 25E.

e |F NO NATIONAL HEALTH WARNING LABELS AND/OR MESSAGES, SKIP TO 26.

e. Since 2016, did the required text for health warning labels and/or messages
change?

[ Yes — CONTINUE
[J No — SKIP TO Q25G

f. IF YES, what is the text(s) of the new legally required health warning labels
and/or messages(s)?

g. Is there a national legal requirement for the size of the health warning labels
and/or messages?

[0 Yes — If YES, please specify the size of the health warning labels and/or
messages:
Alcohol advertisements:
Containers/bottles:

] No

26. a. Isthere a national legal requirement to display consumer information about
calories, additives, vitamins, micro elements on the labels of alcohol containers?

| Beer | Wine | Spirits

Consumer information | Yes | No |Yes| No |Yes| No

b. Isthere a national legal requirement to display the number of standard alcoholic
drinks on the labels of alcohol containers?

| Beer | Wine | Spirits
Standard alcoholic drinks | Yes | No | Yes | No | Yes | No

c. Isthere a national legal requirement to display alcohol content on the labels of
alcohol containers?

| Beer | Wine | Spirits
Alcohol content | Yes | No |Yes| No |Yes| No

Comment for specificities or sub-national/regional variations:
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27. What have been the main achievements/breakthroughs in these policy areas
since 20167

a. Restrictions on the physical availability of retailed alcohol. For each type of
availability policy, check () whether you enacted a new law or revised an
existing law. If you enacted or revised a law, please enter the year in which the
new law went into effect.

i. Government monopoly Ul Ul 201
ii. Licensing of alcoholic beverages U O 201__
iii. Age limits for alcohol purchase (e.g., . . 201

increased age limit from 16 to 18 years)
iv. Hours/days of sales (e.g., banned sales = = 201
between 11 PM and 8 AM)
v. Locations of alcohol use (e.g., banned 201__
S . O ]
alcohol use while in transit)
vi. Location/density of outlets (e.g., prohibit 0 0 201__
alcohol sales within 200m of schools)
vii. Banned a product (e.g., banned alcohol . . 201
with energy drinks)
viii. Other, please specify: O O 201__

Please enter any comments on your achievements/breakthroughs in physical
availability. Please describe any availability policies reported above or any
achievements that were not enacting/revising laws.

b. Bans or comprehensive restrictions on exposure to alcohol advertising.
For each type of alcohol advertising policy, check (") whether you enacted a
new law or revised an existing law. If you enacted or revised a law, please
enter the year in which the new law went into effect.

i. Established a total ban on alcohol
advertising

ii. Established a partial ban on alcohol
advertising related to:

O O 201

201__

a. Time (e.g., no ads on TV after 10 PM) ] ] 201__
b. Placement (e.g., no ads in bus stops) ] ] 201__
c. Content Ol Ol 201
iii. Regulated industry sponsorship ] ] 201__
iv. Other, please specify: = = 201
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Please enter any comments on your achievements/breakthroughs in alcohol
advertising. Please describe any advertising policies reported above or any
achievements that were not enacting/revising laws.

c. Increased the price of alcoholic beverages. For each type of alcohol pricing
policy, check (") whether you enacted a new law or revised an existing law. If
you enacted or revised a law, please enter the year in which the new law went
into effect.

Enacted Revised

Type of Pricing Policy New Existing Year
Law Law
i. Established or increased an alcohol tax:
a. Alcohol excise tax O] O] 201
b. Value-added tax Ul Ul 201
c. Sales tax Ll Ll 201
ii. Law to regularly increase alcohol taxes
for inflation, wage increases, or other Ll Ll 201
measures
ii. Earme_lrklng alcohol tax revenue for . . 201
specific cause —
iv. Minimum price policy Ul Ul 201
v. Ban on promotions or discounts U U 201__
vi. Requirement to offer r)on-alcohollc = = 201
beverages at lower prices
vii. Levy on specific products (e.g., alcopops) U 201__
viii. Other, please specify: Ll Ll 201

Please enter any comments on your achievements/breakthroughs in price
policies. Please describe any advertising policies reported above or any
achievements that were not enacting/revising laws.

d. Drink-driving laws and blood alcohol concentration limits via sobriety
checkpoints. For each type of drink-driving policy or countermeasures,
check («") whether you enacted a new law or revised an existing law. If you
enacted or revised a law, please enter the year in which the new law went

into effect.
Revised
Type of Drink-driving law SnEeiEe Existing  Year
New Law Law
i. BAC limit (e.g., reduced BAC limit for

young drivers or motorcycles) = = 201__

i. Enforcement laws (e.g., sobriety = 201
checkpoints, random breath testing) —

iii. Penalties (e.g., new ignition interlocks, 0 201
mandatory counselling for DUI) —

iv. Other, please specify: = 201
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Please enter any comments on your achievements/breakthroughs in drink-
driving countermeasures. Please describe any drink-driving policies reported
above or any achievements that were not enacting/revising laws.

e. Brief psychosocial intervention for persons with hazardous and
harmful alcohol use. Check () all that apply.

Brief Psychosocial Interventions Year
i. Initiated screening and brief interventions in at least one
] . \ : 201
setting (e.g., primary care, hospitals) —
ii. Expanded use of screening and brief interventions (e.g.,
U . , ) : 201
integrated into primary care settings) —
L] iii. Other, please specify: 201

Please enter any comments on your achievements/breakthroughs in brief
psychosocial interventions for persons with hazardous and harmful alcohol
use:

Comment/specificities:




GLOBAL SURVEY ON PROGRESS ON SDG HEALTH TARGET 3.5 (2019) 25

28. What have been the main difficulties/barriers/setbacks in these policy areas
since 20167

L1 No comprehensive written alcohol policy at the national level
[ Lack of expertise/guidance (e.g., no experts for technical assistance or
situational analysis)

[ Lack of leadership and political commitment

[ Lack of coordination across agencies/health sector (e.g., fragmentation, no
or abolished central agency)

L] Weak enforcement mechanism

[ Lack of data monitoring/surveillance system

[ Trade barriers

L1 Specific alcohol policy/policies were weakened or terminated

L1 Legal challenges (e.g., fear of litigation, challenges that alcohol laws illegal)

L1 Inadequate resources (e.g., lack of funding, staff, or partners)

[ Cultural (e.g., alcohol policy is taboo, resistance to cultural change, lack of
community participations)

U] Industry interference (e.g., interference with legislation/lobbying)

L1 Other, please specify:

Comment/specificities:
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Section D: Progress since 2010 on implementation of the 10 policy areas in the WHO

Global Strategy to Reduce the Harmful Use of Alcohol

29. Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of leadership, awareness, and commitment? Check one
answer only.

O O O O O O O
Substantially ~Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

30. Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of health services™ response? Check one answer only.

O O O O O O O
Substantially ~Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

31.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of community action? Check one answer only.

O O O O O O O
Substantially  Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

32.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of drink-driving policies and countermeasures? Check one
answer only.

O O O O O O O
Substantially Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

33.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of availability of alcohol? Check one answer only.

O O O O O O O
Substantially Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

34.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of marketing of alcoholic beverages? Check one answer
only.

O O O O O O O
Substantially  Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and

after 2010
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35.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of pricing policies of alcoholic beverages? Check one answer
only.

O O O O O O O
Substantially Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

36.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of reducing the negative consequences of drinking and
alcohol intoxication? Check one answer only.

O O O O O O O
Substantially ~Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

37.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of illicit and informally produced alcohol? Check one answer
only.

O O O O O O O
Substantially Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

38.Compared to 2010, what is the overall scope and intensity of government policies
and activities in the area of monitoring and surveillance? Check one answer only.

O O O O O O O
Substantially Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

39.Compared to 2010, what is the current level and scope at national level regarding
overall alcohol policy formulation and implementation? Check one answer only.

O O O O O O O
Substantially Somewhat About the Somewhat  Substantially Largely Not
reduced reduced same increased increased absent both applicable
before and
after 2010

THANK YOU FOR YOUR PARTICIPATION
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