Mapping Women's Journeys through the Use of Skin Lightening Products (SLPs)

The user journey is a generalization to facilitate discussion and support awareness raising.

This journey map illustrates how a woman's relationship with skin-lightening products It highlights influencers, motivations and the settings within which these occur. This
(SLPs) can evolve across different life stages—from adolescence to adulthood. journey map is based on a global review of evidence on skin lightening practices.
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SLP Influencers

Mother, Sisters, Aunts
and Grandmothers

Friends and Peers

Social Media, Television
and Advertisements

Beauty Ideals: Lighter skin tones perceived as more beautiful

Confidence: Feel better about ones self, boost self-esteem -

Skin Tone Dissatisfaction: Preference for lighter skin tones, want to be ‘whiter'

SLP Use Motivations
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Courting, Romance, and Marriage: Women perceive men to prefer lighter skin tones
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