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ABOUT THE CAMPAIGN

ABOUT WORLD TB DAY

World TB Day is observed on March 24 each year to raise public
awareness and understanding about one of the world’s deadliest
infectious killers - TB and it’s devastating health, social and economic
impact on people around the world. March 24 marks the day in 1882
when Dr Robert Koch announced that he had discovered the
bacterium that causes TB, which opened the way towards diagnosing
and curing this disease.

Every day, over 4100 people die from TB and nearly 30 000 people fall
ill with TB disease — despite it being preventable and treatable. TB is
the leading cause of death of people with HIV and a major contributor
to antimicrobial resistance. World TB Day is an opportunity to focus on
the people affected by this disease and to call for accelerated action
to end TB suffering and deaths, especially in the midst of the ongoing
COVID-19 crisis.

CAMPAIGN THEME

The theme of World TB Day 2022 - ‘Invest to
End TB. Save Lives.’ — conveys the urgent
need to invest resources to ramp up the fight
against TB and achieve the commitments to
end TB made by global leaders. This is
especially critical in the context of the
COVID-19 pandemic that has put End TB
progress at risk, and to ensure equitable
access to prevention and care in line with
WHO'’s drive towards achieving Universal
Health Coverage.

More investment will save millions more
lives, accelerating the end of the TB
epidemic.




CALLS TO ACTION
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. Take decisive action . Support and empower health - Empower - Advocate for maintaining high quality
to revive and maintain workers to deliver high-quality communities to essential TB services during the COVID
essential TB services TB services, while recognizing combat TB related pandemic;
during the COVID-19 their critical contributions in stigma and . Incorporate TB into routine health
pandemic; enabling access to TB discrimination. interventions:
prevention and care for

« Deliver care that is kind, respectful of

. Allocate sufficient affected populations including . . .
. . human rights and without stigma;
resources to improve children and adolescents, and
the quality of TB in reaching TB targets; - Ensure you are trained and have the
diagnosis, prevention, latest guidance available to you for TB
treatment and care - Expand high quality treatment and care services.
services and make TB services for children
them more resilient and adolescents in a
and sustainable; flexible and sustainable
manner;




CALLS TO ACTION

TB PROGRAMME
MANAGERS

GENERAL PUBLIC

- Support and empower health - Advocate for investment of « Educate yourself on TB causes,
workers to deliver high quality resources, support, care symptoms and prevention;
TB services to everyone who and information to win the - If you think you are affected with TB,
needs them; fight against TB; get tested, get treated and follow
- Ensure adequate training and « Sensitize young people, the advice of your health care
up-to date information sharing encourage them to become provider,
in TB services for health wor- TB advocates; . Don't believe in myths or
kers. - Support TB patients in the misinformation;
community with resources . Stand up against TB stigma and
and advice.

discrimination.




KEY MESSAGES

URGENT INVESTMENT OF RESOURCES, SUPPORT,
CARE AND INFORMATION ARE VITAL TO WIN THE FIGHT
AGAINST TB

This is especially critical in the context of the COVID-19 pandemic
that has put End TB progress at risk, and to ensure equitable
access to prevention and care in line with WHQO’s drive towards
achieving Universal Health Coverage. More investments towards
TB diagnosis, prevention treatment, and care will save millions
more lives.

ESSENTIAL TB SERVICES SHOULD BE SUSTAINED DURING
THE COVID-19 PANDEMIC TO ENSURE THAT GAINS MADE
IN THE FIGHT AGAINST TB ARE NOT REVERSED

All measures should be taken to ensure continuity of services for
people who need preventive and curative treatment for TB. Health
authorities should maintain support to essential TB services,
including during emergencies such as COVID-19. People-centred
delivery of TB prevention, diagnosis, treatment and care services,
including through digital technologies, should be ensured in
tandem with the COVID-19 response.




KEY MESSAGES

TACKLING HEALTH INEQUITIES TO
ENSURE HEALTH FOR ALL

The COVID-19 pandemic has drawn attention to the deep
disparities that persist between and within countries. People with
TB are among the most marginalized and vulnerable, facing
barriers in accessing care. WHO is calling for global action to
address health inequities for people with TB and other diseases.
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ENDING TB REQUIRES CONCERTED
ACTION BY ALL SECTORS

To provide the right services, support and enabling safe environ-
ment in the right place, at the right time. Everyone has a role to
play in ending TB — individuals, communities, businesses, govern-
ments, societies.




SPECIAL SPOTLIGHT

ENDING TB IN CHILDREN AND ADOLESCENTS

On World TB Day, WHO released new

guidelines for the management of TB in
children and adolescents. The consolida-

ted WHO guidelines include recommen- :
dations that span the TB cascade of care, \ E.E.’:EEEE;L‘;‘%%?J
from diagnostic approaches to treatment f) ¢ A e
of both drug susceptible and drug resis- Zidet: operational
tant TB, to models of care to optimise TB Yuidelines handbook
prevention and case detection efforts.

The new recommendations provide an

opportunity to significantly improve the

care provided to children, adolescents

and families affected by TB.
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https://www.who.int/publications/i/item/9789240046764
https://www.who.int/publications/i/item/9789240046832
https://www.who.int/publications/m/item/information-sheet-management-of-tuberculosis-in-children-and-adolescents
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https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_posters01.jpg?sfvrsn=1fd49b4_29
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_poster08.jpg?sfvrsn=5ace1709_24
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_poster07.jpg?sfvrsn=d7feae73_23
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_poster06.jpg?sfvrsn=88a9aa0_23
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_posters05.jpg?sfvrsn=8be050eb_30
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_posters04.jpg?sfvrsn=f60bec0f_30
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_posters03.jpg?sfvrsn=d4ef6394_35
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/posters/who_world-tb-day_poster02.jpg?sfvrsn=e1004a1b_25
https://www.who.int/campaigns/world-tb-day/2022/campaign-materials

SOCIAL MEDIA TILES
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https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_01.jpg?sfvrsn=8d263aec_5
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_02.jpg?sfvrsn=edd2e895_5
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_03.jpg?sfvrsn=43b62d2d_5
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_05.jpg?sfvrsn=ec0ffba9_5
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_06.jpg?sfvrsn=6d660456_5
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_07.jpg?sfvrsn=33072922_5
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_08.jpg?sfvrsn=6a3da1fa_5
https://www.who.int/campaigns/world-tb-day/2022/campaign-materials
https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/social-media-tiles/world-tb-day2022_tiles_04.jpg?sfvrsn=4390ce2e_23
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https://www.who.int/campaigns/world-tb-day/2022/campaign-materials
https://cdn-auth-cms.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/gifs/world-tb-day-2022_gif-03.gif?sfvrsn=5bb8343e_7&download=true
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TIKTOK AND INSTAGRAM CHALLENGE

For World TB Day, WHO is launching a special “Invest to #EndTB Challenge”
to showcase personal stories and calls to action to invest in ending TB. Please check out our sample videos below for ideas:

INVEST TO END THB
SAVE LIVES!

We invite you to participate in the challenge Name: XXXX
by sharing your story on why you are inspired Age: XXXX
to end TB, and what your contribution / Country: XXXX

investment is towards ending TB. You can | want to End TB because: XXXX

close with a Call to Action urging others to This is my contribution to End TB: XXXX

invest in ending TB. Develop and post short Join me. Invest to #EndTB!

15-second TikTok / Instagram / Facebook

videos tagging WHO, using filters, and Please post the video on various social IWANT TO { A
gesturing towards text to tell your story. You media platforms that are available in your Chke t b
can use the below proposed parameters as a country/region. Please don't forget to tag

guide: WHO and use the #EndTB hashtag.

SEE MORE SEE MORE
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https://www.youtube.com/watch?v=J1kDVmyeFs4
https://www.youtube.com/watch?v=H8WVXMDvs_g
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https://www.who.int/campaigns/world-tb-day/2022
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ZOOM VIRTUAL BACKGROUND

) ke W#=RLD (@) Werd WORLD () it ouss
T .5 DAY ' '{¥p DAY N
7 = 2022 % E 2022

VIR 10 KNS TH, EAVELIVIE. AVEET T £ TH. BAVE LIV

DOWNLOAD

DOWNLOAD DOWNLOAD



https://cdn.who.int/media/images/default-source/who-campaigns/world-tb-day-2022/world-tb-day-2022_zoom-background_v1.png?sfvrsn=a23db5af_7
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VIDEO RESOURCES

INVEST
TO END

WORLD TB DAY VIDEO MESSAGE SHORT FILM
DR TEREZA KASAEVA, INVEST TO END TB

DIRECTOR, WHO GLOBAL TB PROGRAMME
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https://www.youtube.com/watch?v=-Z1mTSQ9dKo
https://www.youtube.com/watch?v=MpZg7gRW2xk

INVEST
"~ TOENDTB

SAVE LIVES

WHO Global TB Programme
20 Avenue Appia
1211 GENEVA . SWITZERLAND

gtbprogramme@who.int | https://www.who.int/campaigns/world-tb-day/2022
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