World Health Principles for effective communications

Organization ACT I o N A B L E

COMMUNICATORS SHOULD

« design information in line with WHO's goal to
help people to take healthy behaviours

« understand the knowledge, attitudes and
current behaviours of the target audiences
for
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« create messages that address barriers J 1 LN
for following WHQO's advice od A
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COMMUNICATING

« encourage decision-makers to take the
WHO-recommended steps

« bring them towards accepting and

acting on WHO advice g =3 S e
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) [heoceazccoanacs : :
want target audiences to take?
,,,,,,,, o Which social norms may positively or
Do they understand the situation, the oo negatively influence people’s choices?
health risks and your recommendations?
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Do decision-makers understand the benefitsof y If they need help, does your message
adopting the WHO-recommended behaviours [J----: -----[] describe the support available or where to
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provide information @ promote knowledge
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benefits to overcome barriers

evaluate the effects of the
decisions and actions taken
build people’s capacity to

propose a cost-benefit analysis @--------------- | ................................. — make a change
support and ensure an § =r ....-.@ influence social norms
appropriate understanding ®----- - MOVE AUDIENCES
of the risk TO ACTION SR ® instil confidence to act

plan a communications sequence
that moves people from
awareness towards a behaviour LW
resulting in health gains § o

° model and roll out the
desired health behavior
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o SNSUre the availability of

Involve partners early community resources

and continuously ®77TT
use trusted . BEHAVIOUR CHANGE ...... o WWork with country offices
messengers CAMPAIGNS and local partners
use the WHO emergency adapt messages and approaches

COMMUNICATIONS @ - c-vvrvrrrrervrenennn | | - ® tothe rap|dly Changing status
network (ECN) e ' of the health threat

consider the communications
landscape and emphasize on
what is being done to control i

the emergency : NS :

TION DURING support community
HEALTH EMERGENCIES = ®  engagement

coordinate messages and
advice with partners

use consistent planning -
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