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Principles for effective communications

RELEVANT

COMMUNICATORS SHOULD

 help decision-makers understand that there is a
risk for themselves or for those they care for

e ensure that audiences see the health information,

advice or guidance as applicable to them

IN ORDERTO

e refer to people’s or communities’ own experiences

« Show how the health issue is linked to the
personal, community or national values

e encourage decision-makers to undertake

the WHO-recommended actions to reduce
the risk

What socio-demographic characteristics
of the audience can inform the message
design and dissemination plans?
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Do people feel there are steps they can
take to reduce the health risk?
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Do individuals perceive they are at risk? WHAT TO What is the audience hearing from other
Does that perception correspond tothe [ ]----- ASK WHEN - sources that may affect their understanding
actual degree of the risk? of how WHO’s advice applies to them?
PLANNING

Does the audience have previous
experiences with this, or similar health
risks or topics, that can be referenced to?
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What personal, community or national
values related to the health topic should
be considered?
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HOW TO MAKE YOUR COMMUNICATIONS RELEVANT?

find useful
information about
the audience

align your
messages and
activities with the
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