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WHO FCTC article 13 states that, ‘A comprehensive 
ban on advertising, promotion and sponsorship would 
reduce the consumption of tobacco products’. In light of 
that Bangladesh banned Tobacco Advertisement, 
Promotion and Sponsorship (TAPS) through tobacco 
control law in 2005. However, as the enforcement of the 
law is weak, tobacco industry is continuing TAPS, 
sometimes in disguise, sometimes bypassing the law 
and often through violation.

Objective studies on violation of TAPS ban in 
Bangladesh are limited. Therefore the National Tobacco 
Control Cell (NTCC) of Ministry of Health & Family 
Welfare (MOHFW) undertook this project to find out the 
current situation of TAPS in a North- Western district of 
Bangladesh and to test a model on enforcing TAPS ban. 
The project was evaluated through pre and post 
assessment by an independent agency.

The background, methods and outcome of the project is 
presented in this report, which shows that, TAPS can be 
effectively controlled through creating public awareness, 
advocacy with stakeholders and enforcement of law. 
The model can be replicated all over Bangladesh to 
stop TAPS.

M.M. Neazuddin

PREFACE

Secretary
Ministry of Health & Family Welfare

Government of People’s Republic of Bangladesh
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